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Even though you are operating your Soda Fountain every day 
in the year, give it the special support and publicity to 
which it is entitled during the week of May 9th 


Dress up your windows, fountain, back bar — 
Invite the public to inspect your fountain 


It is also a good time to put over the Movie Star Silver Sundae Spoon Offer 


Merchandise Your Soda Fountain 


rae Cheacolate 
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For the progressive Rexallite who desires to merchandise his soda fountain we will send upon request, ~ 
without charge, the EA437 Soda Fountain Advertising Assortment and the 
EA439 Liggett’s Grape Juice Advertising Assortment 
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TURNOVER TOPICS 


Wednesday, May 2nd Display Rexall Orderlies 


Above is shown a screen display on Rexall 
Orderlies, using the 14x28” card. It is a different 
type of display than usual. As a rule, the selling 
card is placed in the center and the merchandise 
is built up around it. Here we have the screen at 
one side and the boxes and bottles of Orderlies 
take up the balance of the window. The two are 
tied together by means of the crepe paper drapery 
in the background. You will note that a fold 
extends diagonally across the rear wall and leads 
the eye to your selling message. Crepe paper 
tubing, of a contrasting color, is used around this 
fold so that it stands out prominently from the 
background. 


Counter Display---Orderlies 


Merchandise Required 


12 Orderlies 24’s 
8. Orderlies 60’s 
9 Orderlies 100’s 


Display Material Required 


1 12” Pedestal 
1 Small Shelf 
1 Price Ticket 
1 Doily 


Screen Display---Orderlies 
(Using 14x28 Show-card) 


Merchandise Required 


27 Orderlies 100’s 
8 Orderlies 60’s 
12 Orderlies .. 24’s 


Display Material Required 


1 Y101 Window Screen 
2 Y14 Frames 

2 42" 

1 18” $ Pedestals 

1 34°.) : 

1144 Folds Crepe Paper 
1 14x28” Card 

2 7x11” Cards 

1 Shelf 

7 Doilies 


The pedestals of merchandise are also arranged 
to carry the eye from the upper left-hand down to 
the lower right-hand corner. 

You will do well to follow this suggestion, as it 
will distinguish your windows from those of your 
competitor. It will also impress your customers 
with your selling card on Rexall Orderlies. 

Below is a counter display using the regular 
cartons, to tell your message. Takes up only a 
little room, and will bring you many new cus- 
tomers. 

Show the boxes of Orderlies in their attractive 
display cartons; they add color and punch to the 
display. : 


—_—  <————_ -  — 
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Window Ricinus ~Ordedliee 
(Using 14x28 Show-card) 


Merchandise Required 


27 Orderlies, 100’s 
8 Orderlies, 60’s 
12 Orderlies, 24’s 


Display Material Required 


1 Y121 Frame 114 Folds Crepe Paper 
2 Y14 Frames 1 14x28” Card 

2 12-inch Pedestals 2. (xii: Cards 

1 18-inch Pedestal 1 Shelf 

1 24-inch Pedestal 3 Doilies 


The general scheme of this display is similar to 
that shown on the opposite page. In this case, 
however, the screen has been displaced by a Y121 
Frame containing the selling card. 


More and more effort is placed behind Rexall 
Orderlies every year by your Company to help 
you sell this popular Rexall Remedy. It is to your 


Counter Front Display 
Laxative Salt and Orderlies 


Merchandise Required 
12 Orderlies 100’s 
36 Laxative Salt 
Display Material Required 


5 Price Tickets 
14 Doilies 


? 


By Following the Suggestions Shown a" 


advantage to distribute samples to your mailing 
list, to make window displays in conjunction with 
your National Advertising, and to make a special 
display from time to time using the material in 
AA-216. 


Customers who know about Rexall Orderlies 
prefer them to others, as they are dependable, 
work naturally, and do not form a habit. As it may 
be difficult to increase the unit volume of sale with 
these customers, it is imperative that you introduce 
Orderlies to those who have not tried them. That 
is one reason why so many Rexallites have found 
the direct-by-mail campaign so helpful. It has 
made new friends, not only for Rexall Orderlies, 
but for other Rexall Products. 


Below is the front of your Medicine Counter 
dressed up to sell Orderlies and Laxative Salt. 
Put in a display like this during May— it is well 
worth the effort. 
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TURNOVER TOPICS 


Merchandise your Soda Fountain — 


The background for this Window Display con- 
sists of a crepe paper fringe of a light color along 
the back and side walls, and narrow strips of a 
darker color twisted and draped in loops. As 
usual, rosettes are used in the corners and crepe 
paper tubing along the borders, to cover up the 
tacks necessary to hold the drapery in place. 

During the second week in May you should 
make all effort to merchandise your Soda Foun- 
tain. There are some stockholders in certain ter- 
ritories who do not operate, at least fully, their 
Soda Fountain during the winter months and this 
week has been set aside fer those stockholders so 
that they can use it as an opening. 


Screen Display---Soda Fountain 


(Using 14x28 Show-card) 


Merchandise Required 
9 Jars Assorted 1 Jar Chocolate 


Fruits Syrup 
22 Bottles (Asstd.) 16 Cans Chocolate 
Grape Juice Sauce 
1 Can Marshmal- 10 Jars Family 
low Topping Syrup 


Display Material Required 
1 Y101 Window 3 Folds Crepe 


Screen Paper 
2 Y14 Frames 1 14x28” Card 
2 24”) 2 7x11” Cards 
2 18”! Pedestals 10 Doilies 
2 12% 


Use soda glasses and straws. 
Prices left to Stockholder’s own judg- 
ment. 


Screen Display---Soda 
Fountain 
(Using Pictorial) 
Merchandise Required 
9 Jars Assorted 1 Jar Chocolate 


Fruits Syrup 
22 Bottles (Asst.) 16 Cans Choco- 
Grape Juice late Sauce 
1 Can Marsh- 10 Jars Family 
mallow Top- Syrup 
ping 


Display Material Required 
1 Y101 Window 3 Folds Crepe 


Screen Paper 
2 Y14 Frames 1 Pictorial 
212") 2 7x11" Gards 
218”$ Pedestals 10 Doilies 
AoA | 

Use soda glasses and_ straws, 


oranges, etc. 
Prices left to 
judgment. 


Stockholder’s own 


The Rexallites more fortunately situated, can 
operate their fountain every day in the year and 
because of this fact, oftentimes overlook the value 
of making any. special drive in this department. 
It is, therefore, to their advantage to dress up the 
window, counter and back bar at this time. Bottles 
and jars of fruit syrups and juices, together with 
fresh fruit, should be used in these displays. 

Above is shown the display using the center 
pictorial in the Y101 Window Screen and below 
is a similar display using the 14x28” card instead 
of the center pictorial. 

This display will give your customers an oppor- 
tunity to see the luscious fruits, etc., served at 
your fountain. It will create desire. 
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Pep it up during the Week of May 9th 


Window Display---Soda Fountain 
(Using 14x28 Show-card) 


Merchandise Required 


9 Jars Assorted Fruits 1 Jar Chocolate Syrup 
22 Bottles (Assorted) 16 Cans Chocolate 
Grape Juice Sauce 
1 Can Marshmallow 10 Jars Family Syrup 
Topping | 


Display Material Required 


1 Y121 Frame 3 Folds Crepe Paper 
2 Y14 Frames 1 14x28” Card 


412") 2 7x11” Cards 
218” | Pedestals 1 Shelf 
2 24” | 13 Doilies 


Use soda glasses and straws, oranges, etc. 
Prices left to Stockholder’s own judgment. 


Look closely at the small photograph above and 
you will see just how to arrange your crepe paper 
trimming and your window furniture to carry out 
the displays shown on these pages. 

By showing your customers the large jars of 
luscious, ripe fruits and bottles of grape juice, 
etc., you can stimulate new interest among your 
customers, for they will, undoubtedly, ask about 
these products and will be yempted to try the 
various flavors. 

By this time you, no doabe Rive had explained 
to you a popular method for increasing sales in 
the Soda Fountain Department. This refers to the 
Movie Silver Sundae Spoon offered. Each spoon 
has on the handle the facsimile signature and 
likeness of a Movie Star. You buy a quantity of 
these at a very attractive price and make up a 
special sundae, one which is most popular in your 
district. | | 

With your advertising material and publicity 
you can create a desire on the part of your cus- 
tomers to obtain these spoons which you will give 
away with each Sundae. | 

The Stars in the movie and theatrical profession 
have a certain romance and glamour around them, 
and the public, as a whole, take a general interest 
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in anything concerning their favorite Stars. You 
could arrange a prize for the one who first gets a 
complete assortment of the various spoons and this 
should help to bring the customers into the store 
for sundaes a little more often than they would 
otherwise come in. 

Below is shown a display that may be eed in 
the back of the Soda Fountain or in the Pure Food 
Department of your store. 

Grape Juice is becoming more and more popular 
each year as a beverage, and you should suggest 
to customers that they keep a bottle or two in the 
refrigerator for unexpected company. 

The same is true of Chocolate Sauce, and you 
should see that the Ballardvale brand is used in 
the homes of your customers. 


Counter Display---Soda Fountain 


Merchandise Required 
5 Jars Assorted Fruits 1 Can Chocolate Syrup 
22 Bottles (Asst.) Grape 1 Marshmallow Top- 
Juice ping 
26 Cans Chocolate Sauce 


Display Material Required 
3 12” Pedestals 
7 Small Shelves 
Prices left to Stockholder’s own judgment. 
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Gauzets will be Nationally Advertised 


Wednesday, May 16th, is the day in your 
Advertising Guide for which a display on Gauzets 
is scheduled. 


Make sure that you have sufficient packages to 
make a display in your windows, counters and 
merchandising tables. 


The background for this window display con- 
sists of a fold of crepe paper draped on the top of 
the back wall and coming to a point behind the 


Screen Display---Gauzets 


(Using 14x28 Show-card) 


Merchandise Required 


35 Packages Gauzets 


Display Material Required 


Y101 Window Screen 
Y14 Frames 

13") 

18” | Pedestals 

24” | 

Folds Crepe Paper 
14x28” Card 

7x11” Cards 

Doilies 


“JINMOrFNMNMNND ND 


Screen Display---Gauzets 
(Using Pictorial) 


Merchandise Required 


35 Packages Gauzets 


Display Material Required 


Y101 Window Screen 
Y14 Frames 

12” | 

18” } Pedestals 

24” | 

Folds Crepe Paper 
Pictorial 

7x11” Cards 

Shelf 

Doilies 


NreNOFRNMNMNN NY K& 


window screen. On either side of this fold are 
strips of twisted crepe paper and crepe paper 
tubing, fastened at intervals along the top and 
brought to a point in the lower corners. 


The two illustrations here are similar, the only 
exception being that the center pictorial is used in 
the picture at the top of the page, and the 14x28” 
card tells the message in the display shown at the 
bottom. 
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Window Display---Gauzets 
(Using 14x28 Show-card) 


Merchandise Required > 
36 Packages Gauzets 


Display Material Required 


2 Y14 Frames 
1 Y121 Frame 


2 Folds Crepe Paper 
1 14x28” Card 


Sie 2 7x11” Cards 
2 18” +} Pedestals 1 Shelf 
2 24" | 7 Doilies 


For those who prefer a window display using 
the pedestals and the Y121 Frame, we show a 
large photograph above. There is also illustrated 
a small picture consisting of a skeleton window, 
giving in detail the position of the pedestals and 
shelves, and below is shown clearly how the crepe 
paper is arranged. 

Gauzets have become one of the biggest sellers 
in the Hospital Department and many of the 
Rexallites have found it a most satisfactory prod- 
uct of its type on the market today, and have 
been able to sell this controlled product at a fair 
profit in spite of various types of competition. 
There is no denying the fact that on this article 
there is plenty of competition, not only from other 
drug stores, but from variety stores, department 
stores, general stores and 5 & 10c stores. The 
product certainly must have merit when it con- 
tinually forges ahead in its sales volume, despite 
the activity of others, and brings old customers 
back to the store and makes many new friends for 
the Rexall Druggists. 

During this particular week Gauzets will be 


during the Third Week in May 


GAMERS | 


Solved/ | 
the Problem of | 
; Personal Hygiene 
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nationally advertised in the Photoplay Magazine 
and will, undoubtedly, be read by many of your 
customers. You should, therefore, include in your 
window display or in a display on your counter in 
your Hospital Department, the enlargement of this 
ad which is included in this month’s Sales Promo- 
tion Service. 

We show at the right, a merchandising table 
piled up with packages of Gauzets, and suggest 
that you carry out this plan from time to time, and 
especially during this week, when Gauzets will be 
nationally advertised. | 

Make it easy for your customer to buy. 


Table Display--- 


Gauzets 


Merchandise Required 


15 Packages Gauzets 


Display Material Required 


1 Merchandising Table 
1 Price Ticket 
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Create Consumer Interest — 


The Vogue Magazine in May will carry a full- 
page ad on Cara Nome Toilet Articles. This pop- 
ular line of toiletries deserves your entire atten- 
tion for the coming week and we are showing 
in these two facing pages some suggested displays 
for your windows and show-cases. 


Crepe paper fringe is used on the back and side 
walls. It is suggested that you use the gray paper 
for the main part of the background, and the blue 
crepe paper for the narrow twisted strips draped 
along the top and sides. 


This is an opportunity for you to show your 
customers the completeness of your. Cara Nome 
Line. 


The 14x28” card does not mention any particu- 
lar product, but speaks of these articles as Beauty 


Show-case Display---Cara Nome 


Merchandise Required 
3 Toilet Powder 2 Toilet Water 


4 Bath Salt 4 Astringent 
12 Face Powder 13 Perfume 
12 Cream 8 Compact 
6 Soap 12 Lipstick 
12 Taleum 12 Eyebrow Pencil 


Display Material Required 


2 Y14 Frames _ 8 Price Tickets 
2 7x11” Cards * 14 Doilies 


14 yard sateen for floor of show-case. 


TURNOVER TOPICS 


Don’t Wait for It — 


Screen Display---Cara Nome 


(Using 14x28 Show-card) 


Merchandise Required 


12 Taleum 2 Toilet Water 
11 Face Powder 4 Astringent 
11 Cream 6 Soap 

4 Bath Salt 6 Perfume 

4 Toilet Powder 6 Compact 


Display Material Required 


1 Y101 Window 2 Folds Crepe 


Screen Paper 
2 Y14 Frames 1 14x28” Card 
412") 2 7x11” Cards 
218”! Pedestals 7 Price Tickets 
224" | 15 Doilies 


8 Small Shelves 


Requisites and thus opens up your windows to 
display a few pieces of each product. 


The small 7x11” cards mention the face powder 
and perfume, and you should, of course, display 
well these specified products with your show-card. 


In the picture at the bottom of the page you will 
see an entire show-case given over to the Cara 
Nome Line. 


The 7x11” cards and 4x5” price cards are placed 
in with the merchandise so that each group is 
easily recognizable and has its own price out- 
standing so that your women customers can sell 
themselves. 


Sateen is used on the floor of this display and 
will add to the attractiveness. 
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Feature Cara Nome Toiletries Week of May 23rd 


Window Display---Cara Nome 
(Using 14x28 Show-card) 


Merchandise Required 


12 Talcum 2 Toilet Water 
11 Face Powder 4 Astringent 
11 Cream 6 Soap 

4 Bath Salt 6 Perfume 

4 Toilet Powder 6 Compact 


Display Material Required 


1 Y121 Frame 1 14x28” Card 
2 Y14 Frames 2 7x11” Cards 


4.12" 8 Small Shelves 
218” } Pedestals 7 Price Tickets 
224°" | | 15 Doilies 


2 Folds Crepe Paper 


The merchandise in this pedestal display is ar- 
ranged about the same as in the screen display 
shown on the opposite page. 

In this case we have the 14x28” card in the 
Y121 Frame, resting on the floor; the merchandise 
being built up around it on pedestals. The crepe 
paper treatment for this window has been pre- 
viously described. » You will note that the small 
price tickets are used freely throughout the dis- 
play and give it a real selling punch. The ar- 


Counter Display---Cara Nome 


Merchandise Required 

2 Astringent 

2 Toilet Water 

2 Perfume 11, 0z. 
2 Perfume % oz. 
4 Perfume 1% 0z. 
6 Compact 


6 Taleum 
6 Cream 
6 Face Powder 


2 Bath Salt 
6 Soap 


_ Display Material Required 


2 Y14 Frames 3 Small Shelves 
3 12” Pedestals 8 Price Tickets 
2 7x11” Cards 


3 Doilies 


rangement of the pedestals and vases is shown in 
the small outline picture at the top of the page. 
Doilies, of course, are used on each one and add 
to the beauty of the display. 

On top of your show-case it is suggested that 
you arrange your merchandise as shown below. 
All the popular and quick selling items are right 
handy so that your customers can examine them 
and smell the fascinating Cara Nome odor. As is 
mentioned on the opposite page, the fashion maga- 
zine—Vogue—will carry the message of Cara 
Nome all over the country during this week and 
will, undoubtedly, create many new customers. 


There is in your Sales Promotion Service this 
month an enlargement of this full-page ad and we 
again advise you to paste it on your window along 
with your merchandise display. You cannot add 
too much to impress. upon your customers that 
your products are nationally advertised and popu- 
lar throughout the whole United States. 


You must constantly call to their attention the 
fact that you are an important member of this 
large organization and because of this fact you 
can offer to them products of extra high quality 
at money-saving prices. 
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TURNOVER TOPICS 


Rexall Laxative Salt—The Effervescing Laxative — 


An old familiar product with a new name. 
Rexall Health Salt has made hundreds of new 
customers for nearly every Rexallite who got be- 
hind it and introduced it properly. Although the 
name has been changed to Rexall Laxative Salt, 
the product remains the same. 

The background for this window display con- 
sists of two wide strips of dark-colored crepe 
paper with scalloped edges extending from the 
ceiling to the floor. On top of these two folds are 
three narrow strips of crepe paper tubing of a 


Screen Display---Laxative Salt 
(Using 14x28 Show-card) 
Merchandise Required 


60 Cans Laxative Salt 


Display Material Required 


1 Y101 Window 114 Folds Crepe 


Screen Paper 
2 Y14 Frames - 1 14x28” Card 
412”) 2 7x11” Cards 
218” | Pedestals 2 Price Tickets 
224” } 8 Doilies 


6 Small Shelves 


Screen Display---Laxative 


Salt 
(Using Pictorial) 


Merchandise Required 
60 Cans Laxative Salt 


Display Material Required 


1 Y101 Window. Screen 
2 Y14 Frames 
4 12") 
2 18” } Pedestals 
2 24” | 
14% Folds Crepe Paper 
1 Pictorial 
2 Yxtl’ Cards 
6 Small Shelves 
2 Price Tickets 
8 Doilies 


lighter color. The center pictorial, which is en- 
closed in the Y400 and Y500 Service, is a particu- 
larly attractive one, and in keeping with the mod- 
ern trend of advertising displays. The pictorial 
is placed in the center of your window—two 
pedestals piled high with merchandise on either 
side, and the foreground is also used for making 
groups of the cans of Rexall Laxative Salt. 


The photograph below shows a similar display, 
only a 14x28” card is used in place of the pictorial. 
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Increasing Popularity Every Day—Display it May 30 


Window Display---Laxative Salt 
(Using 14x28 Show-card) 


Merchandise Required 
60 Cans Laxative Salt 


Display Material Required 


1 Y121 Frame 1 14x28” Card 
2 Y14 Frames 2 7x11” Cards 


2 24” | 1 Large Shelf 
218” | Pedestals 2 Price Tickets 
412" } 8 Doilies 

114 Folds Crepe Paper 


The small illustration above tells you at a glance 
just how to make the crepe paper background 
previously described, and also shows you just 
where to put your pedestals and 7x11” selling 
cards. 


The merchandise is built up from a low point at 
the extremity to a high point in the center sur- 
rounding the 14x28” card. Small piles of the cans 
are placed in the foreground and also single cans 
arranged in checker fashion. In this manner, a 
mass display is made in a comparatively large 
window with only a moderate amount of mer- 
chandise. 


On the counter display shown below, you have 
one of the 7x11” cards as a centerpiece and be- 
hind it, on the pedestal, is a display carton con- 
taining cans of Laxative Salt. This carton attracts 
the eye and it also carries a worth-while selling 
message, and between the two you will, undoubt- 
edly, be able to introduce Rexall Laxative Salt to 
many new customers who have been looking for a 


preparation of this nature but did not know just 
what to ask for. 


There will be an advertisement on this product 
the last week of May in Liberty, and your Sales 
Promotion Service also contains an enlargement of 
this ad, so that you may use it wherever you find 
it most effective. 


Counter Display---Laxative Salt 


Ld 


Merchandise Required 
36 Cans Laxative Salt 


Display Material Required 


1 Y14 Frame 

3 12” Pedestals 
LL: 7x’ Card: 
3 Small Shelves 
3 Doilies 


TURNOVER TOPICS 


Selling Talks on Rexall Orderlies 


Relief from Curse of 
CONSTIPATION 


There really is a very 
great difference between 
Rexall Orderlies and other 
laxatives. It is a man’s 
laxative; an ideal woman’s 
laxative and a _ laxative 
equally suitable for chil- 
dren and aged people. 

The action is gentle, 
soothing, and is not at- 
tended with any depress- 
ing effects. They act easily 
and pleasantly. Why? 

Rexall Orderlies will not 
only serve to correct the 
occasional attack of con- 
stipation but will, if prop- 
erly used in conjunction 
with careful attention to 
hygienic laws, aid in pre- 
venting the formation of 
a constipated habit or in 


5, ees physician, 
of Battle Creek, Mich., 
says: ‘Constipation isa disease 
of civilization. Wild men and 
wild animals do not suffer from 
this malady, which is respon- 
sible for more misery than any 
other single cause.” 

But immediate relief from 
the scourge of constipation has 
been found. The Research Lab- 
oratories of the United Drug 
Company in Boston have de- 
veloped a tablet which attracts 
water from the system into the 
dry, lazy evacuating bowel 
called the colon. This fluid 
softens and loosens the slug- 
gish food waste and causes a 


gentle, complete evacuation. 


Rexall Orderlies (the name 
of these wonderful tablets) form 
no habit and never require an 
increase of the dose. 

Stop suffering from constipa- 
tion. Chew a pleasant-tasting 
Rexall Orderly tonight before 
retiring and feel fine tomorrow. 
Rexall Orderlies are sold only 
at Liggett and Rexall Drug 
Stores. Get a package of 24 
tablets for 25 cents. 


Save with Safety at your 


DRUG STORE 


Rexall stores 
counteracting such a habit = You wi 
if already formed. 

A tonic acts quicker and 

. better with the addition of 
Rexall Orderlies; a cough May 2 
syrup relieves more completely and promptly with the use of this lax- 
ative. It is a nerve-quieting remedy; excellent for headaches, indispo- 
sition, etc. Splendid, helpful, safe and effective. 

Rexall Orderlies are not designed to act as a purgative. Their pur- 
pose is to produce a gentle, natural movement of the bowels. They 
will work easily and form no habit. 

“ONE AT NIGHT—NEXT DAY BRIGHT.” 


Selling Talks on Soda Fountain 


In this age of specialization in the retail business, it is only natural 
for the public to seek those stores whose proprietors serve most ac- 
ceptably the good things they like best, and since the majority of 
people (64 per cent. to be exact) prefer chocolate-flavored beverages 
to all others, they will patronize the merchant who uses the best choco- 
late syrup. From the operator’s standpoint, time and money expended ~ 
in developing a perfect chocolate is a better investment than that 
devoted to any other flavors because the latter represent only 36 per 
cent. of the volume at the average soda fountain. | 

For many years the Pure Food Department of the United Drug 
Company have devoted a great deal of time and large sums of money 
to the production of what is characterized by thousands of Rexall 
Druggists throughout the country as “‘the best chocolate syrup on the 
market.” The consistent use of this syrup has enabled our stockholders 
to increase not alone their sales-ratio of chocolate-flavored drinks, but 
also their total soda fountain business. 

The soda fountain operator who dispenses charged water at a 
minimum of 40 degrees and a maximum of 45 degrees F., will enjoy the 
increased volume that results from the serving of really palatable and 
refreshing beverages. 


Fiction Group 


Collier’s 


May 9 
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Selling Talks on Gauzets 


GAUZETS—the perfect sanitary napkin—are such a notable 
achievement that more and more women are demanding them ex- 
clusively. Thousands say that no other method is so satisfactory 
for immaculate comfort, self-assurance and health. 


From all walks of life and from all classes, Gauzets have 
received an unqualified endorsement for comfort, security and 


practicability. 


Immaculateness, poise, self-confidence are possible every day 
in the year under the most trying conditions. This method is so 
satisfying, such an improvement over others, as to be indispensable. 


Think what this emancipation means. ‘Women can now take 
an active part in the outdoor life every day of the year; motor- 
ing, golf, camping have no further dread. Their social activities 
are uninterrupted; dancing, dining and the theatre may be en- 
joyed without worry or annoyance. 


Gauzets are constructed from cellulose tissue and antiseptic 
gauze of the highest standard required by the hospitals. The 
special underlayer is a perfect protector of the garment; velvet 
edges prevent chafing. Gauzets are thoroughly hygienic. Being 
light and cool, they are worn with entire comfort and may easily 


be disposed of. 


Our attention has been called to a selling scheme that many 


druggists are using which not only increases the sale of Gauzets, 


but of other products. It is very simple and can be done without 
any expense other than supplying a price ticket. 


The plan works something along this line. In your Hospital 
Department you will arrange a pile of Gauzets in plainly wrapped 
paper. This pile of Gauzets will carry one of your 4x5” price 
cards telling what the product is and its price. On either side of 
the packages of Gauzets place a simple display, for instance, of 
talcum powder, soap, or some other similar products which you 
desire to sell, and it is a proven fact that the majority of the 
customers will buy not only the Gauzets but the product which is 
displayed beside it. In this way you will be making two sales in- 
stead of one. 


Make sure that the products carry the proper price tickets so 
that the sale can be made as quickly and as conveniently as 
possible. 


During this month of May you will have all the material in 
the Sales Promotion Service to help you make your displays on 
Gauzets. You will also have the national ad appearing in the 
Photoplay Magazine. 


Counter 
Display--- 
Gauzets 
Merchandise 
Required 
18 Packages 
Gauzets 


Display 
Material 
Required 


1 Price Ticket 


Photoplay 
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This exquisite perfume holds today a proud pre- 
eminence in the world of fashion, enjoying the 
patronage of the most fastidious women in their 
quest for an individual perfume. 

In the production of Cara Nome Perfume and 
toilet accessories nothing is too costly as an in- 
gredient if, by its addition, greater fascination, 
individuality of delicacy is possible to attain. 

Floral extracts from every tropical country in 
the world are sent to Mr. Langlois to be blended 
into the exquisite Cara Nome products, and a 
Cara Nome trial will convince your customers of 


its elegance, charm and refinement. 
What can bring home more forcibly to druggists 
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These Charming 
B eauty Aids 


make madam appear al- 

ways at her scintillating 

“4 best. Exquisite powder! 
: Delicate complexion 

; creams! Lovely accessor- 

: ies for the bath! Blossom- 


f | will adorn the daintiest i 
|= dressing table. Sold only (4% 
4 at Rexall Stores. 


_| SAVE with SAFETY at your § 
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Vogue (Full Page Ad) May 23 


TURNOVER TOPICS 


on 
Cara Nome 


the possibilities for increased business and profits 
than the statement that more money was spent in 
the United States last year for toilet articles than 
for bread? 

The Rexall Drug Store is in a specially advan- 
tageous position to secure its portion of this highly 
profitable business because it is able to offer its 
customers what is unquestionably one of the finest 
lines of toilet articles marketed in the United 
States—CARA NOME. 

One of the outstanding items of any line of 
toilet goods is its face powder, and in this respect 
Cara Nome is no exception. The face powder, 
usually, is the first item of a particular line pur- 
chased by the customer, so into Cara Nome Face 
Powder has been put the finest material and the 
art of master workmen. It is fully capable of con- 
veying to the user the quality of the entire Cara 
Nome line. | 

Face powder plays an important part in the care 
of the skin, enhancing, preserving and producing 
the appearance of freshness and youth in the 
skin. Whether in loose or compact form its pur- 
pose is to absorb moisture, promote evaporation, 
soothe irritation, counteract tan, freckles and 
shine, and to protect the skin from wind, sun and 
weather. Cara Nome, a face powder of medium 
weight, performs these functions perfectly and 
will delight the user with its softness and won- 
derful odor. 

In toilet goods, the sale often hinges on the first 
impression created in the customer’s mind so that 
the package itself is of prime importance. In 
Cara Nome Face Powder, and throughout the 
entire line, no expense or detail has been spared 
so that the fineness and quality of the product is 
reflected in the package that the customer ex- 
amines. 

Let every Rexall Store exhibit its pride in Cara 
Nome by displaying it at all times and by bringing 
it to the attention of every purchaser of toilet 
goods, and in this way secure its proper share of 
a business which properly belongs to the drug 
store. 
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Selling Talk on 
Rexall Laxative Salt 


Rexall Laxative Salt is a refreshing, effervescing laxative 
which promptly relieves biliousness, sick headache, sour stomach, 
indigestion and congestion. It promptly relieves lassitude, de- 
pression, mental heaviness and irritability that arises from slug- 
gish action of the stomach, liver and bowels. 


Tell your customers that if they will occasionally take a dose 
of the famous Rexall Laxative Salt, it will keep them fit and in 
perfect condition. They can tackle their daily work efficiently 
and enjoy leisure hours in fun and frolic. Why? 


Because the system is clear and working correctly. Rexall 
Laxative Salt cleanses the stomach and regulates the bowels. It 
makes them feel fit. Those who are trying to keep their weight 
under control will find that Rexall Laxative Salt will help 
immensely. 


The combination of our refrigerant salts contained in this 
product acts directly on the blood circulation by extracting liquids 
from the various organs, thereby causing an increased blood circu- 
lation, stimulating the blood vessels all over the body. It hasa 
direct action on the bile ducts and almost instantly the solution of 
magnesium sulphate contained in Rexall Laxative Salt in com- 
bination with the Sodium Bicarbonate present opens the bile ducts 
and out flows the stagnant bile which has caused the lassitude, the 
depression, and the headachy feeling. 


Some people say that they have not had effect from Rexall 
Laxative Salt and that is, of course, due to the fact that they have 
not made due allowance for the much lighter and fluffier con- 
sistency of Rexall Laxative Salt vs. Epsom Salt. Therefore, it 
should be considered that a heaping teaspoonful of Rexall Laxa- 
tive Salt is equivalent in purgative activity to a level teaspoonful 
of the straight Epsom Salt. 


% 


Just as nice a tasting drink as seltzer-lemonade! 


Recommend Rexall Laxative Salt to your customers who are 
not feeling as well as they should be. It should also be taken by 
those who are using a tonic, as Laxative Salt will make the tonic 
have a better effect. 


Liberty 
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YSTEM clean— bowels reg- 

ular— body working likea 
clock! That million dollar 
feeling can easily be yours. 
Every few mornings, just 
drink a spoonful of Rexall 
Laxative Salt dissolved in a 
glass of water. Effervescing, 
pleasant-tasting — a natural, 
wholesome aid to health. Try 
it tomorrow morning before 
breakfast. Rexall Laxative 
Salt is sold only at Rexall 
Drug Stores. 


You will recognize it by this sign 
Liggett’s are also Rexall stores 
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LOOK FOR THIS 


TURNOVER TOPICS 


WINDOW IN YOUR OWN NEIGHBORHOOD 


¥ ok Sac 


asad opportunily to save on well known, 
high quality toilet articles 


June Toilet Goods Sale 


E sure to attend this great Sale at your 
local Rexall Drug Store. Beginning 
Monday, June 4, and continuing 

through Saturday, June 30. 

To celebrate 25 years of success in serv- 
ing the public through a nation-wide Rexall 
Drug Store system —this June Toilet Goods 
Sale will offer you bargains you can’t afford 
to miss. 

Everything for the toiletand bath. Famous 
advertised products for beauty and comfort. 
Every one a quality item — cut so deeply in 
price that you will want to lay in a supply 
for months to come. 


For instance: 
Narcisse Talcum. Regularly, 25c; this sale, 19c. 


Shari. FREE—a two-dram bottle of exquisite Shari 
perfume with each box ofShari Face Powder, $2.50. 


Jonteel Cold Cream. Regularly, 50c; this sale, 39c. 


Dont fail to profit from this Sale and its 
amazing savings. Look for the window 
shown above — and go in. Also watch for 
other Silver Jubilee Sales this year. 


Save with Safety at your 


exall 


DRUG STORE 


Liggett’s are also Rexall Stores. There is one 
near you. You will recognize it by this sign. 


This is a black and white reproduction of your full-color ad on the June Toilet Goods Sale. 


in the June issue of the ‘‘Woman’s Home Companion.” 


ANNOUNCING THE REXALL SILVER JUBILEE . 


This will appear 


You will receive an enlargement of this ad in your 
advertising assortment. Post it on your window and tie up the displays with the national publicity. 


PRINTED IN U. S. A. 
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